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Nancy J. Rabolt 

Professor Emerita, Consumer & Family Studies/Dietetics 

San Francisco State University 
2016 

EDUCATION 

Ph.D. Textiles, Merchandising & Design, University of Tennessee, Knoxville, 1984 

M.S. in Education, Southern Illinois University, 1971 

M.S. Clothing & Textiles, Southern Illinois University, 1970 

B.S. in Education, SUNY, Oneonta, New York, 1969 

 

TEACHING 

Courses taught 

CFS 161 Clothing Analysis; CFS 364 Fashion, Clothing and Society  

CFS 369 Fashion Merchandising; CFS 460 Computer Applications in Apparel Research 

CFS 462 Computer-Aided Apparel Design; CFS 464 Seminar: Fashion, Clothing and Society Research 

ADM 560 Apparel & Textiles in the World Marketplace; ADM 566 Fashion and the Consumer  

CFS 486/487 Field Experience and Seminar in Fashion Merchandising; CFS 657 New York Fashion Study Tour; 

CFS 657 Fashion Industries (San Francisco), (Los Angeles tour); CFS 760 Seminar in Clothing &Textiles; 

CFS 710 Family & Consumer Sciences Research Applications 

 

Curriculum Development 

B.S. in Apparel Design & Merchandising, approved by CSU Chancellor’s Office, 2002 

B.S. in Interior Design, approved by CSU Chancellor’s Office, 2002  

Courses developed: CFS 460/ADM 466 Computer Applications in Apparel Research; CFS 462/ADM 461 

Computer-Aided Apparel Design; CFS 465/ADM560 Apparel and Textiles in the World Marketplace; CFS 

657 New York and Los Angeles Fashion Study Tour; CFS 710 Family & Consumer Sciences Research 

Applications; CHSS 700 Graduate Writing in Health & Human Services 

  

PROFESSIONAL SERVICE ACTIVITIES & PROFESSIONAL DEVELOPMENT 

Membership in Professional Societies  

Council for Administrators of Family & Consumer Sciences (CAFCS) 

American/California Association of Family & Consumer Sciences (AAFCS/CA-AFCS, previously AHEA)  

International Textile and Apparel Association (ITAA)  

 

Committees and other Professional Activities   

CA-AFCS, Vice-President of Programs, 2016-2018 

CAFCS, treasurer, 2012-2016; budget committee, 2014-2016; plan of work committee, 2011; Strategic Planning, 2006 

AAFCS Council for Accreditation, elected 2002-2005, secretary 2004-05; appeals committee, 2011-2016 

Tri-Chair for AAFCS-Western Region conference, San Francisco, March 2014  

CA-AFCS Scholarship Chair; Extended Education Fund, 2011-2016 

CA-AFCS/Bay District Scholarship Committee chair, 1997-2016 

CA-AFCS Biennial conference Planning Committee member, Emeryville, 2005  

CA-AFCS/Bay District secretary, 2000-2003 

External reviewer for CSU Chancellor’s Office, new MS degree, 2016 

External reviewer for CSU Northridge Family & Consumer Sciences program, March 2014 

External reviewer for Ball State University Family & Consumer Sciences program, March 2013 

External reviewer for CSU Sacramento Family & Consumer Sciences program, April 2002 

External tenure/promotion evaluator for faculty at University of Minnesota, University of Delaware, Cornell 

University, University of North Texas, University of Hawaii, Oregon State University, North Carolina State 

University, Texas Christian University, Southern Illinois university, 1998-2015   

Review book proposals for Berg/Bloomsbury Publishing, 2011, 2012, 2013 

Review Board, Clothing & Textiles Research Journal, 1997-1999; reviewer 1994-2015 

Review Board, Family & Consumer Sciences Research Journal, 1999-2009 



Rabolt vita p.2 

Review Board, Journal of Family & Consumer Sciences, 1998-2000; reviewer 2009 

ITAA Consumer behavior abstract track chair/annual meeting planning committee, San Antonio, 2006 

ITAA Research and Theory Development Committee member 1993-1994, chair 1995 

ITAA Research Reporting chair, 1994 annual conference; Local Arrangements chair, 1991 annual conference, 

San Francisco  

CA-HEA International Section chair, 1996-1997 

AHEA Scholarship Committee member, 1995  

CA-HEA Extended Education Fund (grants/scholarships) Board of Trustees (treasurer), 1988-1991 

CA-HEA Clothing and Textiles Subject Matter chair, 1989-1991 

 

Advisory Committees and Community Activities 

Juror and host, Arts of Fashion Foundation 2011 competition, SFSU, April 18, 2011 

Judge, Discarded to Divine, St Vincent de Paul Society, San Francisco, 2009 

Advisory Committee, Fashion departments at: Canada College, Skyline College  

Advisory Committee, Fashion Academy Career Training Advisory Council, Castlemont High School 

 

Professional Development Activities  

Attended Council of Administrators of Family & Consumer Sciences conferences annually 2000-2016  

Attended CA-AFCS state conferences biennially 1980-2016 

Attended ITAA national conferences and presented papers annually 1980-2015  

Attended SFSU Faculty/Staff Development programs biennially January 1998-2016 

Attended SFSU Faculty Research and Creative Activities Retreat and presented a poster, Jan 2013, Jan 2014 

Attended SFSU Academic Technology Summer Institute, June 2011, May 2012, June 2013 

Attended Assoc of American Colleges & Universities conference: Seattle Jan 2003; S.F. Jan 2005; S.F. Jan 2011  

Attended AAFCS Future Summit, Atlanta (invited participation), December 2005   

Attended American Association of Family & Consumer Sciences national conferences: 2003, 2004 

Participant (competitively chosen), Leading by Design Emerging Administrators workshop, sponsored by 

CAFCS/AAFCS, Athens Georgia, July 22-27, 2002  

Attended American Association of Higher Education conference, New Orleans, February 2000 

   

SERVICE TO SAN FRANCISCO STATE UNIVERSITY   

Consumer & Family Studies/Dietetics Department 

Department Chair, 1998-2016 

Sneak Preview and Welcome Day presentations for new students, 2002-2016 

Hiring Committee, 2006-2016 

Hiring/Retention/Tenure/Promotions Committee, member 1989-1991, chair 1992-1998  

Development of CFS/D Student Newsletter, CFS/D student scholarships, CFS/D Dept brochure, Vista Room 

brochure, new departmental advising tracking system 

Faculty mentor to Ivana Markova, CSU Chancellor’s doctoral incentive program, 2009-2012 

Faculty mentor to Dr. Hye-Jung Park, visiting scholar to SFSU from Ewha Woman’s University, Korea, 2004 

Faculty mentor to Dr. Choon-Sup Hwang, visiting scholar to SFSU from Kyung Hee University, Korea, 2002  

Faculty mentor to Dr. Hiroko Kawabata, visiting scholar to SFSU from Saitama University, Tokyo, Japan, 1998 

 

College of Health & Social Sciences 

CHSS Dean’s Council, 1998-2016   

CHSS Marketing Committee, 2014  

Interim Associate Dean (Undergraduate Coordinator) College of Health and Human Services, 2004-06, 2010-11 

Leave with Pay Committee, 2004, 2010-2013  

Grade Appeal Committee, 2012  

Presentation to HHS/HSS101 class, 2010-2105 and LIFE freshmen community 2010-2016; SRC 2016 

Ad Hoc Advising Committee, 2010 

Social Work PPI Committee member, 2009 

Social Work RTP Committee member, 2008-2009  

CHHS Dean’s Search Committee, 2004-2005; 2005-2006 
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CHHS Post-Tenure Review Committee, 1998 

CHHS Performance Salary Step Increase Committee, 1998 

CHHS Information Technology & Instructional Support Committee, 1995-1998 

  

University 

University Academic Assessment Advisory Committee, 2011-2016 

Presentation to New Department Chairs, Aug 2009-2013   

Administrative Review Committee for Dean of the College of Health & Human Services, Spring 2011 

Presentation to International/Community College Counselors, SFSU, April 28, 2008; March 11, 2010  

Presentation to Community College Counselors, CFS/D programs, July 2008, Oct 2009, Oct 2010 

Hospitality Management Program Committee, 1998-2007 

Program Review Committee, Hospitality Management Dept, 2005-2006  

Child Adolescent Development Curriculum Review Committee, 2004-2006  

Child Adolescent Development Council, 1998-2006 

Hiring Committee, Hospitality Management Dept, 2003, 2005 

  

SCHOLARLY ACTIVITIES  

Published Books 

1. Solomon, M., & Rabolt, N.J. (2004, 2009). Consumer behavior: In fashion 1
st
 and 2

nd
 Editions, Upper Saddle 

River, N.J.: Prentice Hall. (also translated into Korean) Chinese editions (2004, 2016) 

2. Rabolt, N.J., & Miler, J. (1997, 2009). Concepts & cases in retail and merchandise management, 1
st
 and 2

nd
 

Editions, NY: Fairchild.  

 

Published Articles  

1. Akhondan, H., Johnson-Carroll, K, & Rabolt, N. (2015). Health consciousness and organic food 

consumption. Journal of Family & Consumer Sciences, 107(3), 27-32.  

2. Park, H.-J., & Rabolt, N.J. (2009, August). Cultural values, consumption values and global brand image, 

Psychology & Marketing, 26(8), 714-735. 

3. Park, H.-J., & Rabolt, N.J., & Sook Jeon, K. (2008). Purchasing global luxury brands among young Korean 

consumers, Journal of Fashion Marketing & Management, (12)2, 244-259.  

4. Hwang, C.-S., Rabolt, N.J., & Ko, S.-B. (2007, June). Korean and U.S. female college students’ clothing 

buying patterns related to personal self-concept. International Journal of Human Ecology, 8(1), 39-51. 

5. Park, H.-J., Davis-Burns, L., & Rabolt, N.J. (2007, May). Fashion innovativeness, materialism, and attitude 

toward purchasing foreign fashion goods online across borders: The moderating effect of Internet 

innovativeness. Journal of Fashion Marketing & Management, 11(2), 201-214. 

6. Kawabata, H., Ougizawa, M., & Rabolt, N.J. (2004). Wearing habits and purchase behavior of lingerie by 

female students in Japan and the U.S., Journal of Saitama University, 53(2), 13-22. 

7. Rucker, M., Kaiser, S., Rabolt, N.J., & Regan, C. (2004, June). A model for optimizing the textile complex 

value chain, NTC Project: S02-CD02, National Textile Center Research Briefs-Management Systems 

Competency. 

8. Rabolt, N.J. (2002). Fashion consumer behavior in the global marketplace, The International Journal of 

Costume Culture, 5(1), 34-57. 

9. Hwang, C.S., & Rabolt, N.J. (2001). Korean and U.S. female college students’ attitudes toward apparel 

advertising in magazines relative to physical self-concept, Journal of Korean Society of Costume, 51(8), 93-

110. 

10. Rabolt, N.J. (2001). Fashion consumer behavior in the global marketplace, Proceedings 2001 International 

Costume Culture Conference, October 5-7, 2001, hosted by Costume Culture Assoc, Seoul, Korea, pp. 15-41. 

11. Rabolt, N.J. (2001, Fall). Accreditation self-study vs. university assessment of student learning, perspectives 

on assessment, SFSU publication of the Office of Academic Planning and Assessment, 4(1), 3. 

12. Forney, J.C., Pelton, B., Turnbull-Caton, S., & Rabolt, N.J. (1999). Evaluative criteria and country of origin in 

the U.S. and Canadian university women's apparel purchase decisions. Journal of Family and Consumer 
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Sciences, 91(4), 57-62. 

13. Kawabata, H., & Rabolt, N.J. (1999, December). Comparison of clothing purchase behavior between U.S. and 

Japanese female university students, Journal of Consumer Studies & Home Economics, 23(4), 213-223. 

14. Kawabata, H., Rabolt, N.J., Nurumi, T., & Hikage, Y. (1999, October). Actual and self-evaluated skillfullness 

in fingers and hands of U.S. and Japanese students. Japanese Journal of Clothing Research, 43(1), 7-15. 

15. Mason, N., & Rabolt, N.J. (1998). Exploring Mexico’s maquiladora industry: Advantages & disadvantages of 

apparel and textile production, in Loker, S., Huddleston, P., & Good, L. (Eds.), Softgoods to the World 

Opportunities and Challenges, ITAA Special Publication, No.9, pp. 49-58. 

16. Shim, S., O’Neal, G., & Rabolt, N.J. (1998). Research attitudes and productivity among faculty at four-year 

U.S. institutions: A socialization perspective. Clothing and Textiles Research Journal, 16, 134-144. 

17. Forney, J.C., & Rabolt, N.J. (1997). Contemporary outer dress and clothing market source use of Middle 

Eastern Women. Journal of Consumer Studies & Home Economics, 21, 55-73. 

18. Rabolt, N.J. (1994). History of Sears. Great Moments in History, Los Angeles: Salem Press.  

19. Forney, J.C., & Rabolt, N.J. (1993). Clothing values and country of origin of clothing: A comparison of 

United States and New Zealand university students, Clothing and Textiles Research Journal, 12(1), 36-42. 

20. Forney, J.C., & Rabolt, N.J. (Eds.) (1991). Global perspectives modules for textiles and clothing, Special 

Publication Series, No. 3, ACPTC: Monument CO. 

21. Rabolt, N.J. (1991). FFACT vs RITAC: Sorting out the textile import players. Clothing and Textiles Research 

Journal, 9(2), 49-55. 

22. Mason, N.A., & Rabolt, N.J. (1991, July). Maquiladora apparel production of Baja, Twin Plant News, pp. 80-

82. 

23. Chaney, R.K., & Rabolt, N.J. (1990). Perceptions of apparel quality. Fashion Institute of Design Review, 7(1), 

38-44. 

24. Rabolt, N.J. (Ed). (1990). Computer Applications in Textiles and Clothing: Special Publication Series, No. 2, 

ACPTC: Monument CO. 

25. Rabolt, N.J. (1990). Using computers to teach apparel design. School of Education Review, (SFSU), pp. 62-

64. 

26. Forney, J.C., & Rabolt, N.J. (1990, Fall). Clothing values of women in two Middle Eastern cultures, 

Canadian Home Economics Journal 40(4), 187-191. 

27. Friend, L., Forney J.C., & Rabolt, N.J. (1989). Clothing shopping behavior of New Zealand and United States 

consumers: A cross-cultural study, AustralAsian Textiles, 9(5), 58-62.  

28. Rabolt, N.J., & Forney, J.C. (1989). Contemporary Saudi Arabian women's dress, Clothing and Textiles 

Research Journal 7(3), 22-32.  

29. Rabolt, N.J. (1989, October). AutoCAD in the apparel industry, Cadence, pp. 74-77.  

30. Rabolt, N.J. (1989, June). Computer-aided design using AutoCAD on the IBM PS/2. In K.J. Holloway & B.E. 

Ledwith (Eds.), On the Cutting edge: Computer Applications in Clothing Design for People with Special 

Needs. Palo Alto: Veterans Administration Rehabilitation Research and Development Center (pp. 9-13). 

31. Rabolt, N.J., Forney, J.C., & Friend, L. (1988). Market sources and purchasing criteria used by 

fashion-oriented students in the United States and New Zealand: A comparative study. In R.L. King (Ed.), 

Retailing: Its Present and Future, Academy of Marketing Science and ACRA, (pp. 277-280).  

32. Rabolt, N.J., Bothwell, K., Forney, J.C., & Barry, M. (1988). Quality control in overseas apparel 

manufacturing, Journal of Consumer Studies and Home Economics, 12, 389-397. 

33. Rabolt N.J., & Drake, M.F. (1985). Information sources used by women for career dressing decisions. In 

Solomon, M.R. (Ed.), The Psychology of Fashion, Lexington Books, (pp. 371-385). 

34. Rabolt, N.J., & Drake, M.F. (1984-1985). Reference person influence on career women’s dress. Clothing and 

Textiles Research Journal, 3(2), 11-19. 

 

Grants/Awards/Donations—selected list 

1. Rabolt, N.J. (Fall 2006, Fall 1995). Sabbatical Leave Award, SFSU. 

2. Donation of Instron tensile tester and computer for Textile Lab, BH 409. (2000). value $42,300.  

3. Stark, L.S., & Rabolt, N.J. (1998). Community Service Learning grant, SFSU, $7,500. 

4. Rabolt, N.J. (1998-2015). Faculty Travel Award to present papers at conferences.  
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5. Rabolt, N.J. (1997-2006). Clothing & Textiles Displays, Instructionally Related Activity grant, SFSU. 

6. Rabolt, N.J. (1997-2000). Faculty Merit Award; Performance Salary Award, SFSU. 

7. Rabolt, N.J. (1999). Exploring Mexico’s Maquiladora Industry Advantages & Disadvantages of Apparel and 

Textile Production: Part II, Minigrant SFSU, $1,300. 

8. Stark, L.S., & Rabolt, N.J. (1996). Developing a Collection of Apparel Design Exercises Based on 

Specialized Fabrications, Industrial Fabrics Association, $2,500. 

9. Shim, S. O'Neal, G., & Rabolt, N.J. (1995). ITAA Member Performance and Need Assessment in Research 

and Theory Development: From the Socialization Perspective, ITAA, $1,000. 

10. Rabolt, N.J. (1995, Fall). Sabbatical Leave Award, SFSU. 

11. Stark, L.S., & Rabolt, N.J. (1993). Employment Expectations of Apparel Graduates, Minigrant, SFSU, 

$2,000. 

12. Rabolt, N.J. (1990). Advanced Computer-Aided Apparel Design Applications, Summer Stipend, SFSU 

13. Rabolt, N.J., & Forney, J.C. (1989). Meeting Future Challenges in the Clothing and Textiles Field, 

Distinguished Visiting Scholars Program to bring colleagues to SFSU, $2,000. 

14. Rabolt, N.J. (1989). CAD Workshop for Apparel/interior Design Faculty, CSU Chancellor's Office, $18,200. 

15. Rabolt, N.J. (1988). Computer-Aided Design, SFSU Discretionary Grant, $12,500.   

 

Papers Presented (*indicates presenter)—selected list 

1. Ho, H.-C., *Rabolt, N. J., & Markova, I. (2016, April). Cross-Cultural Values and Attitudes towards 

Sexual Content in Advertisements, CA-AFCS, Burbank, CA. 

2. *Rabolt, N. J., Paff, S., Sansom, E., & Urruticochea Estrada, A. (2016, April). Teenage Attitudes 

towards Social Media and Fashion, CA-AFCS, Burbank, CA. 

3. Rabolt, N.J. (2016, March 11). Consumer Protection: The role of Business and Government Agencies 

Related to Apparel and Fashion, presented to Chinese Delegation, SF State downtown Center. 

4. *Dorie, A., Loranger, D., & Rabolt, N.J. (2015, November). Product Desires and Motivations of 

Millennial shoppers, ITAA, Santa Fe. 

5. *Swanson, A., & Rabolt, N.J. (2014, November). Corporate Social Responsibility: A Case Study of 

San Francisco’s Apparel Procurement, ITAA, Charlotte. 

6. *Rabolt, N.J., & Rider, K., Haley, S., DeGuzman, A., & Jee, M. (2014, November). Attitudes and 

Behaviors Related to Provocative Clothing Advertisements, ITAA, Charlotte. 

7. *Reiboldt, W., & *Rabolt, N.J. (2014, March). How to be a Good Mentor/Mentee, AAFCS Western 

Region conference, San Francisco. 

8. *Spoeck, K., Josef, S., Siu-Chan, W., & Rabolt, N.J. (2014, March). Childhood Obesity: Parental 

Perceptions and Concerns, AAFCS Western Region conference, San Francisco. 

9. *Zidaru, E., Rabolt, N.J., Josef, S., Siu-Chan, W., & Markova, I. (2014, March). Dietary Restraint, 

Food Preoccupations, Weight Loss Success, and BMI of College Females. AAFCS Western Region 

conference, San Francisco. 

10. *Akhondan, H., Johnson-Carroll, K., & Rabolt, N.J. (2014, March). College Students’ Overall 

Health Consciousness towards Organic Foods Consumption. AAFCS Western Region conference, 

San Francisco. 

11. *Rabolt, N.J., & Husari, E. (2013, October). Mobile Apparel Shopping: Application to Innovation 

Theory, ITAA, New Orleans. 

12. *Rabolt, N.J., & Myagmarjav, B., Pope, S., Proehl, A., & Sixbey-Srping, G. (2013, October). 

Consumer Awareness and Attitudes toward Corporate Social Responsibility Relative to Purchasing 

Behaviors and Willingness to Pay More, ITAA, New Orleans. 

13. *Rabolt, N.J., & Alvarez, A. (2013, October). Biomimicry: A Counter Response to the Red Queen, 

ITAA, New Orleans. Also presented at the January 2014 SFSU Faculty Research and Creative 

Activities Retreat. 

14. Bakkar, R., & *Rabolt, N.J. (2012, November). Complexity, Prior Experience, and Consumer 

Acceptance of Mass Customization of Online Apparel Shopping, accepted for presentation ITAA, 

Honolulu. Also presented at the January 2013 SFSU Faculty Research and Creative Activities 

Retreat. 

15. *Rabolt, N.J. (2012, November). Social Networking as an Innovation: Its Relation to Consumer 

Attitudes and Behaviors towards Social Network Marketing, ITAA, Honolulu. Also presented at the 
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January 2013 SFSU Faculty Research and Creative Activities Retreat and requested for March 2013 

the WASC accreditation visit.  

16.   Lieu, S., *Rabolt, N.J., Josef, S., & Siu Chan, W. (2012, March). Prevalence of Traditional Chinese 

Medicine Use in the San Francisco Bay Area, CA-AFCS, San Diego. 

17.  *Rabolt, N.J., Eckart, S., & Burke, J. (2012, March). Are Fast Fashion Consumers Concerned About 

Sustainability and Apparel Worker Rights? CA-AFCS, San Diego. 

18. *Rabolt, N.J., DeLeon, M., & Harrington, M.  (2010, October). Consumer Behaviors towards Disposing of 

Unwanted Clothing, ITAA, Montreal. 

19. *Rabolt, N.J., Bagdosarova, K, & Pierson, R. (2010, March). How Do You Define Eco-fashion? AAFCS-CA 

& Western conference, Sacramento. 

20. Villalobos, A.S., *Rabolt, N.J., Pastorich, D., Whitten-Brown, S. (2010, March). Consumer Attitudes and 

Behaviors of Used Apparel and Awareness of Apparel Dumping in Africa. AAFCS-CA & Western 

conference, Sacramento. 

21. *Rabolt, N.J., Foreman, D, & Gould, S. (2008, November). Men’s Apparel Shopping Behaviors, ITAA, 

Schaumburg, IL. 

22. *Rabolt, N.J., Ramos, J., Scardina, C., & Snodgrass, C. (2007, November). Consumer Attitudes towards 

Digital Manipulation in Fashion Magazines, ITAA, Los Angeles. 

23. *Rabolt, N.J., & Lee, J. (2007, November). Evaluative Criteria of Clothing Related to Body Esteem of Plus-

Size Women, ITAA, Los Angeles. 

24. *Dong, J.M., Coghlin-Dickson, T., Rabolt, N.J., Rigby, A.J. (2007, January). Multidisciplinary 

Documentation of Indicators for Total Parenteral Nutrition, presented at American Society Parenteral and 

Enteral Nutrition, Clinical Nutrition Week Conference. 

25.  Park, H-J., & *Rabolt, N.J. (2006, November). Brand Loyalty and Price Sensitivity: Moderating Effect of 

Fashion Innovativeness, ITAA, San Antonio.  

26. *Rabolt, N.J., & Yuen, C. (2005, November). Consumer Satisfaction with Internet Fashion Purchases, ITAA, 

Alexandria. 

27. Park, H-J., & *Rabolt, N.J. (2005, November). Standardized Brand Image Strategy: A Cross-Cultural Study, 

ITAA, Alexandria. 

28. *Rabolt, N.J., DeFord, A., & Foo, J. (2005, November). Pre-Teen Fashion: Parents’ Attitudes and Behaviors, 

ITAA, Alexandria. 

29. *Rabolt, N.J., & Yuen, C. (2005, May). Consumer Satisfaction with Internet Fashion Purchases, Graduate 

Student showcase, SFSU. 

30. *Rabolt, N.J., Rocha, J., & Teele, M. (2004, November). Body Satisfaction of Asian, African-American and 

Caucasian Students, ITAA, Portland. 

31. *Rabolt, N.J., Sinclair, J., Meadows, D., & Bennett, T. (2003, November). Perceptions of Body Piercings, 

ITAA, Savannah.  

32. *Rabolt, N.J. (2003, March). Fashion Consumer Behavior, CA-AFCS, Riverside. 

33. *Rabolt, N.J., & Yuen, C. (2002, August). Consumer Satisfaction with Fashion Internet Purchases: 

Preliminary Data, ITAA, New York City. 

34. *Ulasewicz, C., L.S. Stark, & Rabolt, N.J. (2002, August), From Market Research through First Sample: 

Product Development for the Sewn Products Industry, ITAA, New York City. 

35. *Rabolt, N.J. (2001, October). Fashion Consumer Behavior in the Global Marketplace, International Costume 

Culture Association, Seoul, Korea, invited talk. 

36. *Donahue, K., & Rabolt, N.J. (2001, November). Cultural Diversity in Clothing & Textiles Curriculum, 

ITAA, Kansas City.  

37. *Barnes, L., & Rabolt, N.J. (2000, November). Country Image: Relationship between Perceived Garment 

Quality and Purchase Intent, ITAA, Cincinnati. 

38. *Rabolt, N.J., & Hwang, S. (2000, November). Korean and U.S. College Female College Student Attitudes 

and Behavior toward Apparel Advertisement According to Physical Self-Concept, ITAA, Cincinnati. 

39. *Rabolt, N.J., & Hwang, S. (2000, November). Korean and U.S. College Female Student’s Clothing Buying 

Patterns Relative to Self-Concept, ITAA, Cincinnati. 

40. *Rabolt, N.J. (2000, September 15). Clothing & Textiles in the World Marketplace: Emphasis on Macedonia 

and the United States, presented to Macedonia manufacturers, San Francisco Center for Applied Competitive 

Technology, San Francisco. 
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41. *Rabolt, N.J., Stark, L.S., & Ulasewicz, C. (1999, November). Line Development: A Joint Merchandising and 

Design Project Innovative Teaching Strategy, ITAA, Santa Fe. 

42. *Forney, J.C., & Rabolt, N.J. (1999, June). A Trend Analysis of Japanese Consumer Fashion Behaviors, 

AAFCS, Seattle. 

43.  Richko, S., & *Rabolt, N.J. (1999, March). Perceptions of Managerial Characteristics based on Dress,  

 CA-AFCS, San Diego. 

44. *Rabolt, N.J., & Stark, L.S. (1998, November). Garment 2000 Research Recommends “Made in San 

Francisco Program,” ITAA, Dallas. 

45. *Stark, L.S., & Rabolt, N.J. (1998, November). Comparison of California manufacturers & contractors in two 

cities, ITAA, Dallas. 

46. *Forney, J.C., Aoyama, U., & Rabolt, N.J. (1998, November). Country of Origin of Apparel: A Trend 

Analysis of Japanese University Women, ITAA, Dallas. 

47. *Stark, L.S., Schiorring, E., Rabolt, N.J., & Laguatan, J. (1998, March). Operator Training: Success Strategy 

from GARMENT 2000, International Apparel Research Conference, American Apparel Manufacturers 

Association, Atlanta. 

48. *Crutsinger, C, & Rabolt, N.J. (1997, November). Fashion Analysis Report: A Collaborative Effort via 

Electronic Mail, ITAA, Knoxville, TN. 

49. Osgood, K., & *Rabolt, N.J. (1997, November). The Impact of Education on Consumer Interest in Green 

Apparel and Retailers, ITAA, Knoxville, TN. 

50. *Rabolt, N.J., & Holst, E. (1997, March). The Effect of Color Meanings on Perceived Personality 

Characteristics, CA-AFCS, San Francisco. 

51. *Rabolt, N.J. (1996). Environmental Issues in Textiles and Clothing, respondent, ITAA, Banff, Canada. 

52. *Gorbach, P., & Rabolt, N.J. (1995).Competencies Needed for Employment in Fashion Merchandising, ITAA. 

53. *Stark, L.S., *Rabolt, N.J., & Hooper, C.J. (1995). Production Evaluation Application in the Classroom, 

ITAA, Pasadena. 

54. *Rasmussen, T., & Rabolt, N.J. (1994). Manufacturer Perceptions of the Effects of NAFTA, ITAA, 

Minneapolis, MN. 

55. *Stark, L.S., *Rabolt, N.J., & Fehrman, K. (1994). Designing for the Near Environment, ITAA, Minneapolis. 

56. *Rabolt, N.J., & Stark, L.S. (1994). Expectations of Apparel Employees, AHEA, San Diego. 

57.  Graham, H., & *Rabolt, N.J. (1993). Consumer Expectations of Customer Service, ITAA, Greenbriar, West 

Virginia. 

58. Rabolt, N.J. (1993). Apparel CAD in the Educational Setting, Finding Your Niche, Business Options in the 

Textile Industry: Fashion, Interiors, and the Textiles Arts Conference, San Francisco. (two-hour workshop) 

59. Stark, L.S., & *Rabolt, N.J. (1993). Employer Expectations of Apparel Graduates, CA-HEA, Sacramento.  

60. Bushell, C., & *Rabolt, N.J. (1992). CAD: Computer Anxiety and Attitudes toward the Use of CAD, ITAA, 

Columbus. 

61. *Forney, J.C., & *Rabolt, N.J. (1992, October). A Strategy for Student Involvement in Faculty-Directed 

Research, ITAA, Columbus. 

62. *Rabolt, N.J. (1991, October). Developing an International Consortium for Textiles and Clothing Research: 

Ethical and Social Responsibilities, panel presentation, ITAA, San Francisco. 
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